
SESSION C2:  UNITE THE WORLD 
THROUGH THE POWER OF A STORY 

Sunday 3rd November 14.00 – 15.30 hours 

 
Stories are designed to engage and capture imaginations around the world. Use the power of 
people coming together to tell your co-operative’s story and reach all areas of society, including 
the voices of women and youth. This session will help you to reach out to the media with a clear 
and concise message about your enterprise; engage with your customers, members and 
employees on a new level and learn how to share best practices with other co-operatives around 
the world. 
 
Chair: Robynn Shrader - National Co-operative Grocers Association (US) 
Amongst a host of accomplishments, Robynn has many years’ experience of creating video 
marketing campaigns to reach out to members – putting it all together for food co-ops! 
 
Dolly Goh – Chief Executive of SNCF (Singapore) 
 
Fortifying Youth with Strong Co-operative Values 
  
Values such as self-help and mutual help, as much as literacy are needed to fortify youths to 
succeed in an ever-volatile world.  In today’s fast-paced and fast-changing world, there is a need 
to foster a stronger and more resilient generation to deal with the complex changes that come 
their way.  The Singapore National Co-operative Federation (SNCF) believes that character 
development is certainly vital to nurturing a more compassionate and resilient community.   
  
In this session, SNCF Chief Executive Officer, Ms Dolly Goh will share opportunities, events, 
partners and platforms to create awareness of the co-operative movement while building 
character among the young. This apex body of co-operatives in Singapore continues to attract 
and develop young, talented and aspiring youths to be the next generation of co-operative 
leaders, through a scholarship with a focused heart. SNCF recognises that educators and 
parents have an important role in shaping children’s attitude and interest. Kids as young as 4 
years old are taught values of the co-operative spirit through the reading of the SNCF storybook 
series.   
  
Hear how SNCF encourages youths to identify and understand community issues through 
national competitions, and initiate action among their peers to make a difference and improve 
the lives of others with their social business ideas. 
 
Gianluca Salvatori – CEO Euricse (Italy) 
Stories.coop: experiences and outcomes of the first co-operative digital campaign 
 
The presentation will analyse the main outcomes of the Euricse/International Co-operative 
Alliance online digital campaign "Stories.coop", and present the project's new features as well as 
the new frontiers in the art of storytelling. 
 

Mayor Gilberto Espitia Garzón - La Cooperativa Orientación y Seguridad C.T.A (Colombia) 
- TBC 
 
 
Questions and Answers – open discussion 
  


